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The plans below show a student room for two people and a student room for one person
at an Australian university.

Bài mẫu
The given diagrams illustrate the layout of two different student rooms at an Australian
university.
Overall, the main differences between the two rooms are the price, the size, the features
of each room, and how many people each room can accommodate. As can be seen,
the first room is the larger, more expensive one, and has more features as well as can
accommodate a greater number of people.
The first room is suitable for two people and costs $350 per week, while the second room
is only suitable for one person and costs $200 per week. The first room is also significantly
larger, at 6m x 4m, compared with the second room, which is only 6m x 2.5m.
The first room contains two beds, two study desks, two televisions, two cupboards, a
bookshelf, and a table and chairs. Meanwhile, the second room only features one bed, one
study desk, and one television, but has no cupboards, bookshelf, or table and chairs. Both
rooms have similar kitchen and bathroom facilities.
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The table below shows expenditures of four car companies on advertising in the
UK in 2002.

Renault
Rover
Vauxhall
Cetirizine

Bài mẫu
The table shows the amount of money that four car manufacturing companies spent on
different forms of advertising in the UK, in 2002.
It is clear that Renault spent the largest amount of money on advertising during 2002.
In addition, TV advertisements were by far the most popular advertising format, while
the opposite was true for cinema advertising.
In 2002, Cetirizine allocated $70 million for TV advertisements, while the figure for
Vauxhall was slightly lower, at $65 million. Meanwhile, $59 million was spent on TV
commercials by Renault, and only $45 million by Rover. In terms of press advertising, the
amount of money spent by Renault was again largest, at $45 million, slightly higher than
that of Rover, at $38 million. In contrast, Vauxhall and Cetirizine only spent $8 million
and $12 million on press advertising, respectively.
Of the other forms, advertising in cinemas and outdoors incurred the lowest costs, with
less than $10 million spent by each company. It is also notable that expenditure on radio
advertising by all car manufacturers was similar, at $15 million each.
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The chart below shows waste collection by a recycling centre from 2011 to 2015.

Bài mẫu

The bar chart illustrates how much waste was collected by a recycling centre over five
consecutive years, starting in 2011.
It is clear that the total amount of waste collected each year followed similar trends and
only fluctuated slightly. Additionally, while waste paper was the most collected type of
recyclable waste, the opposite was true for garden waste during the period.
In 2011, paper was the most collected type of waste, at just under 60 tons, while about
50 tons of glass was collected. Meanwhile, there was approximately 35 tons of discarded
tin collected, and 32 tons of plastic waste.
The amount of collected waste paper hit the lowest point of approximately 40 tons in
2013 before rising to over 70 tons in 2015, which was the highest figure for all observed
years. Meanwhile, the figures for the other types of waste all witnessed fluctuations
throughout the period, with 52 tons of glass, 39 tons of tin and 35 tons of garden waste
being collected in the last year.
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The charts below show the percentage of volunteers by organizations in 2008 and 2014.

Bài mẫu
The pie charts show the proportions of people volunteering in various kinds of organisations,
in 2008 and 2014.
It is clear that while volunteer participation in environmental, sport, and health care
organisations increased, the opposite was true for other types of organisations. Additionally,
the percentages of health care volunteers were by far the lowest during the two years.
In 2008, volunteering in educational organisations was the most common choice,
accounting for nearly a quarter of all volunteers, while 21% and 18% of volunteers took
part in environmental and art projects respectively. 15% of volunteers worked in sports
organisations, and another 15% in other organisations, while only 6% volunteered in health
care.
In 2014, significantly more volunteers worked in environmental and sport organizations
compared with the other fields, at 29% and 25% respectively. Meanwhile, the figures
for art and other volunteers both fell by 6%. There was also a slight fall in volunteers in
educational organizations, at 17%, while volunteering in health care was still the least
preferred option, at only 8%.
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